
77% of Monterey County Weekly  
readers say they frequently  
purchase products or services  
from ads seen in the paper and  
on the website.

81%	D ining and entertainment

52%	F urniture or home furnishings

30%	H ome improvements

10%	R eal estate

53%	F inance and tax services

69%	W omen’s apparel

58%	M en’s apparel

29%	C hildren’s apparel

46%	H ealth and exercise classes

33%	V eterinarian

32%	P et supplies

25%	 Jewelry

16%	U sed auto, truck or SUV

14%	N ew auto, truck or SUV

11%	E ducation

PRINT | WEB | MOBILE

source: 2021 Publication audit

76%  
age 25-54

19%  
55 and older

42 is the  
median age

$92,850 
median 
household 
income

44% over 
$100k      

76% college  
educated

10% have  
post graduate 
degrees

Audience Profile
Active community members who are interested in your message

age

County  
Average
56% age 25-54
29% over 55

County  
Average
$66,500  
median  
household 
income

County Average
49% college educated

County  
Average
51% men
49% women

46%  
men

54% 
women

Gender

education

Plan to purchase this year

income

Print
21,736 circulation per week

2.60 readers per copy

56,514 readers per week

Media Kit 2024

large and influential audience

Digital
5,640 avg. weekly e-edition readers

35,800 avg. daily newsletter subcribers

246,000 avg. monthly website visitors


